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anatomia do rabIsco









Iberdade de criacao
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descartavel
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detalhes
(MinimMos)
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nao falam, sugerem



ajudam voce a...



Pensar de maneira aberta e criativa
Inventar e explorar conceitos

Criar sem se preocupar com a qualidade
Facilitar o rapido entendimento

Discutir, criticar e compartilnar com outros

Arquivar as ideias para posterior reflexao



desenhar um produto
cOMm rabiscos rapidos e
sem mulitos detalhes




visualizacao
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O Processo do
pensamento visual






LOOK




escolher um produto




guals sao as principais
caracteristicas desse
oroduto’?




COMO estruturar
visualizacoes
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ten different ways to
adescribe an apple
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LIMINAL
THINKING

Create the Change You Want by
Changing the Way You Think
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A Playbook for Innovators
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now to kKNnow
what to draw
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COMO apresentar o
oroduto de uma forma
qualitativa”




e de uma forma
quantitativa’”




habiligades visuals



todo mundo pode
desenhar
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altabeto visual



alfabeto visual
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you see
yourself
here?

and here?

ANOTHER 1S THE
P LINVIWVERSALITY OF CARTOON

IMAGERY. THE MOKE CARTOONY A
FACE 1S, FOR INSTANCE, THE MORE
PEOPLE IT COULD BE SAID TO
DESCRIEE.

Scott McCloud
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Juntando tudo com cor...
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vocapulario visual



GROWING YOUR
VISUAL VOCABULARY
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1. Listar palavras-chave gue comuniguem a esséncia
do seu produto.




1. Listar palavras-chave gue comuniguem a esséncia
do seu produto.

2. Categorizar em coisas, pessoas, lugares,
Processos e conceltos




Listar palavras-chave que comuniguem a esséncia
do seu produto.

Categorizar em coisas, pessoas, lugares,
Processos e conceltos

Desenhe as palavras de cada categoria
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O que ¢ facllitacao
visual?
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OF ALL THE INFORMATION
OUR. BRAIN PROCESSEDS,

PICTURESS ARE RETAINED AT FAR-
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Este certificado for concedido a:

Ana Cunha

Por ter demonstrado experiéncia, pela conclusao do treinamento ¢ por ter sido
aprovado no exame do programa Certificado pelo YouTube em:

Crescimento do canal

Valido até: February 3, 2019
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DESIGN THINKING
METHODOLOGY

IDEATE
CONDUCT PROTOTYPE
RESEARCH AND TEST
FRAME THE LEARN, LAUNCH
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a apertura € o momento
mals Importante de uma
palestra
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Attention is the new economy. It Is
the world's most valuable
resource. You shape hearts and
minds only with attention. , ,

Joe Marchese









Manifesto for Agile Software Development

We are uncovering better ways of developing
software by doing it and helping others do it.
Through this work we have come to value:

Individuals and interactions over processes and tools
Working software over comprehensive documentation
Customer collaboration over contract negotiation

e espo lg ge over followmg a plan

That 1s, while there is value in the items on
the right, we value the items on the left more.

Kent Beck James Grenning Robert C. Martin
Mike Beedle Jim Highsmith Steve Mellor
Arie van Bennekum Andrew Hunt Ken Schwaber

Alistair Cockburn Ron Jeffries Jeff Sutherland
Ward Cunningham Jon Kern Dave Thomas
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simplicity is the
ultimate sopnistication

))

L eonardo Da Vincl
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