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Exhibit1/5

Companies with top-quartile McKinsey Design Index scores
/\ outperformed industry-benchmark growth by as much as two to one.

'The Business
Value of Design
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Level 1

Produtores

NUmero médio

”Fdzem as COiSCIS de designers: 30
ﬁcarem mais bonitas’ll 41% das empresas

Atividades principais:

Wireframes
Design comps
Protétipos Interativos
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Produtores
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LEVEL 2

Facilitadores

Product usability BROG +17% Design

team

Customer satisfaction TT% +27% Ul

Key

design partners
Hevenue 39% +17%
Froject specific metrics 32% +16%
Cost savings 25% E:-pgzoe . cues
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Employee productivity 29% +11% . -
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Design patents / [P 10% +5% . o

Valuation / share price 8% + 6%









Level 3

Arquitetos

NUmero médio

“Transformam o design em de designers: 54
uma operacdao escalavel.” 21% das empresas

Atividades principais:

Daily Standups
Planejamento & Priorizacdo
Brieffings

Documentacoes
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Level 4

Cientistas

NuUmero médio
de designers: 13

“Aceleram o design com
hipoteses e experimentos.”

12% das empresas

Atividades principais:

Teste de Conceitos
Testes A/B
Analytics
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Visionarios

NUmero médio

”Enxel‘gdm dESign de designers: 15
2 2 7
como neQOCIos' 5% das empresas

Atividades principais:

|dentificacdo de Tendéncias
Testes de Product-Market-Fit
Estratégia de Platatforma
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Ask me
Anything!
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